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Coda 3: 
Fake Consumer Groups, Biased Research, Lots of Lobbyists, 

 

Paid-Off Politicians: The Politics of the Broadband.


Astroturf diagram: 
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As former FCC Chairman Kinnard stated in 2000:

"Regulatory capitalism is when companies invest in lawyers, lobbyists and politicians, instead of plant, people and customer service…. Regulatory capitalists would rather litigate than innovate." 

“It's always easier to prowl the halls of Congress than compete in the rough and tumble of the marketplace.”
This final chapter was added to highlight exactly how the regulators, customers and press are being deceived by the phone companies. 

And I’m not being paranoid when I say that there is an underground network of political deceit in the telecom and broadband industry. It is made up of very well funded fake or co-opted consumer groups, research firms, think-tanks, lobbying groups, politicians and PR firms throughout the United States that are out to fool reporters, state legislatures, Congress, the public and the FCC that they represent the public interest.

Call it “skunkworks”, (the phone companies' black-ops groups) call it “astroturf” or “sock puppets”, this web of deception is designed to service the large corporate interests over your interests. They are here to take away your vote and wield undo influence — not in your favor. 

And how does it impact our fiber optic tale of woe, broadband, the Internet, wireless, municipalities wiring and Wi-Fi-ing cities, the cost of phone service, VOIP, open access to content, or anything else related to your Digital Future?

This final chapter is a glimpse at Volume III: Fake Consumer Groups, Biased Research, Lots of Lobbyists, Paid-Off Politicians: The Politics of the Broadband.


Maybe you've always expected that this is the case. We have all heard stories, vague rumors. But in Washington DC it has been brought together as a devilish art form. It is the old 'wink-wink-nod-nod'. Everyone knows that most people are paid off, it's just a matter of degree. And no one wants to say anything — they’re doing it themselves. 

Republicans or Democrats, it almost doesn’t matter who’s in power at the time. The phone companies back whichever horse will be able to be controlled and will vote to make these companies more money, less restrictions, less investigations.

Why Is Deception so Effective? 

Imagine you’re an FCC Commissioner and during your day you have 20 meetings, 15 of which are from Hispanic and black groups, senior citizens, consumer groups, non-profit think-tanks with voluminous reports, senator and congressmen aides, hardware and software vendors, not to mention the phone companies. Then imagine full-page advertisements in every newspaper, messages on every TV and radio station, all touting what would be best for the phone companies — I mean America.  How would you know who’s not real?


This is Deception 101 and when there’s an entire industry funding hundreds of millions of dollars for every message backing their position, all being spoken from compromised Hispanic, seniors or disabled groups, research firms and lobbyists — the other side is out-funded, out-flanked, out-researched, out-lawyered, out-media-messaged, out-lobbied and we, the public interest, lose. 

Why has there never been a full investigation about the failed fiber optic deployments? Who in the media is going to stick out their neck when they receive massive amounts of advertising dollars? In one interview on FOX News, when discussing Verizon’s phone bill mistakes, the author was told “Don’t mention Verizon. We can get sued.” 


And who can afford to tell the other side of this story? Who has the resources to out-shout the phone companies? As Bill Kinnard stated, it ain’t us. In talking about Voice Over the Internet:
 


“Regulatory capitalism always works best for companies that have the resources and know-how to play the regulatory game. And, trust me, it's never the newcomers. Most new industries — yours included — don't have the time or resources to spend money on oak paneled law firms and limousine lunches.”

Let’s be more specific and name names.

Let’s start with the ringleader for the Bell companies — Sam Simon's Issue Dynamics. Many of the campaigns and groups that have been co-opted through and paid for by SBC, Verizon, BellSouth and the other phone and cable companies are coordinated by this firm. The list of groups include Alliance for Public Technology, (APT) TRAC, New Millennium Research Council, among other groups. 


This group is also joined by a host of co-opted groups such as League of United Latin American Citizens (LULAC), and American Association of People with Disabilities (AAPD), the Gray Panthers, NAACP, the National Council of La Raza, the National Consumer League and others.

The examples show that these groups’ influence extends into the halls of the FCC and state fights — This Cabal has done everything from helping to increasing phone rates, or the blocking the wifi-muni-deployments, to harming competition.

Control of the FCC’s Consumer Advisory Committee (CAC)

In 2003-2004, Teletruth was a member of the FCC’s Consumer Advisory Committee and we had a front row seat to see how the game is played. In the last session, 1/3 of the members were from the cable or phone or media industries or their associations. However, there were also six different groups tied to Sam Simon and Issue Dynamics. This helped to give the phone companies control of the consumer interests at the FCC. It is the reason phone bills are unreadable, or competitors are being put out of business or sold off. 


In March 2005, the FCC announced the new members of this Committee. It included:

· Alliance for Public Technology — Daniel Phythyon is Senior Vice President, Law and Policy at the United States Telecom Association ("USTA"), the phone companies primary lobbying association. APT is funded by Verizon, BellSouth and SBC. APT is run out of Issue Dynamics’ offices. 

· Telecommunications Research and Action Center (TRAC) — Sam Simon is the founder of the group, which was designed to help the phone companies enter the long distance markets and harm competitors. The outcome, AT&T and MCI were sold to the phone companies. And again, this group is directly tied to Issue Dynamics. 

"During the year, TRAC purchased goods and services from an affiliated taxable organization named Issue Dynamics, Inc. provider management services as well as overhead costs for fees to TRAC."

· Industry members included: National Association of Broadcasters, Sprint Corporation, Time Warner, T-Mobile, Verizon, Nextel Communications, Inc., Cellular Telecommunications and Internet Association, and Consumer Electronics Association.

Teletruth filed a complaint about this issue and the committee was increased with more activists, but was still not a committee of consumers. The Washington Post wrote:

"You'd think when Chairman Michael Powell had a chance to appoint a Consumer Advisory Committee to act as something as a counterweight to industry lobbying, he wouldn't have handed more than a third of the 35 seats over to representatives from the likes of AT&T, BellSouth, the National Association of Broadcasters and the National Cable & Telecommunications Association."

Conference with Federal Communications Bar Association, and Astroturf.

This problem is pervasive and so deceptive that even legitimate organizations are sucked into this. By having reputable organizations become the pawns of these fakeries, the entire thing looks legit. For example, here’s a conference for the 10th Anniversary of the Telecom Act of 1996, sponsored by Columbia, George Washington University and the Federal Communications Bar Association. 

“The Columbia Institute for Tele-Information, and the School of Public Policy and Public Administration at George Washington University and the Federal Communications Bar Association present "The Telecommunications Act of 1996:Ten Years Later"


Sounds like serious stuff until you examine the speakers and see that TRAC and APT are both speaking on behalf of consumers.

· Dirck Hargraves, Secretary and Counsel for Telecommunication Research and Action Center (TRAC); General Counsel and Senior Consultant with Issue Dynamics, Inc.

"Are You Better Off Today Than You Were Ten Years Ago? Residential Consumers
and Telecommunications Reform "

· Dan Phythyon, Policy Director and General Counsel for the Alliance for Public Technology (APT); former Chief of FCC Wireless Communications Bureau


"On the tenth anniversary of the 1996 Act, it's time to stop agonizing over why it hasn't worked as "intended" and move on to the process of enacting new legislation. Since that act will likely be outdated within a few years, too, let's also think about how we can make the process of legislating on telecom matters more palatable."

No mention of the Bell companies being the funder or the USTA or…

Raising Local Phone Rates 

In 2000, the phone company coalition, known as the "CALLs Coalition", got over 40 consumer groups who agreed to raise the FCC Line Charge (also called “Subscriber Line Charge”, among other names), on every local phone bill in America — from a cap of $3.50 to $6.50. The FCC Line Charge is unmarked, direct revenue to the local phone companies, even though it is in the “Taxes and Surcharges” section of the phone bill. 

Issue Dynamics helped to run a campaign to make consumer groups believe this increase was important and good for their constituents, claiming it would lower long phone rates. It didn't work for most Americans. Interestingly, almost all of the groups who signed onto this campaign received major funding from the phone companies. 

· “The National Consumer League website entitled ‘Understanding Your Phone Bill’.  This website was developed by NCL with a grant by Verizon (then Bell Atlantic) and SBC (then Ameritech). 

As the Corporate Crime Reporter stated:
 

“Over the past couple of years, Issue Dynamics played a pivotal role in turning the National Consumers League from a consumer group into a corporate front group. And last year, Sam Simon, Issue Dynamics' founder and president, was named chairman of the board of the National Consumers League.”

Other groups in the CALLs Cabal were:

· Alliance for Public Technology (“APT”) — APT is a nonprofit coalition of consumer and public interest groups and individuals, whose mission is ensuring equitable access to telecommunications technology to all sectors of our society. APT will include CALLS article in APT’s September newsletter and will post messages on its membership listserv.88
· Consumer Action (“CA”) — CA is a national nonprofit organization, specializing in providing information in many languages. CA is producing a new publication on reading phone bills funded by AT&T.

· National Association for the Advancement of Colored People (“NAACP”) — NAACP is the nation’s oldest and largest civil rights organization. CALLS members are coordinating with the NAACP for some telephone consumer education during their upcoming state conferences with local phone companies.

· National Grange (“NG”) — NG is the nation's oldest (founded in 1867) national agricultural organization, with grassroots units established in 3,600 local communities in 37 states. They will include CALLS article in the member newsletter, and have already promoted their activities with members. They are interested in promoting the websites and brochure.

· U.S. Hispanic Chamber of Commerce (“USHCC”) — USHCC represents more than 100,000 small Hispanic business owners. CALLS is working with USHCC on an article focusing on consumer education for small businesses, which will be distributed by USHCC to its local chapters later this fall.”
Other groups backing this were NAACP, the National Hispanic Council on Aging and American Association of People with Disabilities, all on the APT board. All three got grants and donations from the Bell companies.

What should have happened? Well, as we pointed out in other sections, the FCC Line Charge was never properly audited for the actual cost related to this fee.  And a lot of data suggests that this charge was being overcharged before the increased. It is also taxed Universal Service and other taxes and surcharges. Any consumer group worried about low-income families, or seniors or the disabled would surely want an accurate assessment of this charge.  There are also those who will claim it helped to lower long distance phone rates. Once again, those people would be proven wrong based on Teletruth’s extensive phone bill surveys. 

These groups betrayed their constituents interests for having their group getting funding.

The FCC, in 2006, is currently proposing to raise this charge to $10.00 — and guess who they will listen to?

Harm to Competition and Broadband  

Questionable or co-opted consumer groups have helped to give exclusive rights of the  broadband networks to the phone companies — SBC and Verizon. For example, “American's For the Digital Bridge” in 2001, with APT, were supporters of the Bell broadband proposals that essentially harmed competitors. The group included:

· World Institute on Disability, (Verizon's Foundation is a member and Simon is on the board), American Association of People With Disabilities, (got "major donations from both Verizon and the Verizon Foundation, and put a Verizon VP on its own board") and the National Association of the Deaf, a Sam Simon/Issue Dynamics' client.

Another campaign targeted MCI. 

· Issue Dynamics got the Gray Panthers to go after MCI in a full page advertisement and staged fake rallies.
 They also enlisted the United Church of Christ for other attacks. APT and the United Church of Christ work together on projects including the "Everett C. Parker Ethics in Telecommunications Lectures" (stop laughing.)

Wi-Fi and Municipalities 

In 2005, Wi-Fi Networking News and others uncovered how Issue Dynamics, APT and the New Millennium Research Council (a project of Issue Dynamics) had issued reports bashing municipalities ability to offer broadband and Wi-Fi Internet services. This data is being used in multiple states throughout the US to make state legislatures vote against competition. 

Wifi-Networking News charted some of the relationships among Verizon, Issue Dynamics, New Millennium Research Council, APT and others.  To see this chart in more detail, as well as read various stories about the relationship among the players see: 

http://wifinetnews.com/archives/004765.html
Exhibit X

Relationship of Various Groups in the Municipality Fights
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VOIP and Universal Service Fund (USF)

APT has helped to create the "Keep USF FAIR Coalition", with full page adds in USA Today, in February 2005. In 2004, APT created the VOIP Coalition (Voice over the Internet). Both are filled with a mixture of the same players and their positions are related to the phone companies' needs. For example, instead of demanding an investigation into the problem-ridden Universal Service Fund, this group wants what's fair for the phone companies — increase the USF. Groups signed onto these campaigns include: APT, American Association of People with Disabilities, National Hispanic Council on Aging, Telecommunications for the Deaf, TRAC, and World Institute on Disability.

How insidious does it get? According to the National Association of The Deaf (NAD), one of the KeepUSFFair members, The American Association of People with Disabilities (AAPD), American Foundation for the Blind (AFB), American Council of the Blind (ACB), National Association of the Deaf (NAD), Self Help for Hard of Hearing People (SHHH), TDI (formerly known as Telecommunications for the Deaf, Inc.), and World Institute on Disability (WID), all use a 'Primer' on essential telecommunications and broadband issues. It is funded by the Verizon Foundation.
 

"The Primer contains information that will help you to advocate effectively on Broadband, Peer to Peer Signing, Telecommunication Relay Services (TRS), Wireless, VOIP, Universal Service, and Unbundling."

“This “Primer” is designed for advocates to use in working on these urgent issues. The NAD thanks the Verizon Foundation for its support in developing this Primer.”


Also, their broadband report is done in conjunction with New Millennium Research Council. 

“Broadband is very important for many Americans with disabilities. The case was made in a report, ‘Broadband and Americans with Disabilities’, that was issued by the National Association of the Deaf and, simultaneously, by the New Millennium Research Council.“

So, when someone asks about broadband, Peer to Peer Signing, Telecommunication Relay Services (TRS), Wireless, VOIP, Universal Service, and Unbundling, who are they going to quote? Do any of these groups even know what these issues are? 

(A recent revisit shows “Sprint” as the sponsor of the NAD site, as compared to the other phone companies in 2005.)

Researchers Who Are Directly Paid By the Phone Companies. 
The Bells have a great deal of non-profit think-tanks and research firms that create research they can use to disprove some theory or forward some position. 

For example, Progress and Freedom Foundation, the New Millennium Research Counsel, fellows from Brookings, etc. are all supported by the phone companies. 

One recent study by the New Millennium Research Council, as well as members of the Issue Dynamics cabal, including the United States Internet Industry Association (USIIA), Beacon Hill Institute, The Heartland Institute, Institute for Policy Innovation (IPI), Competitive Enterprise Institute’s (CEI) have all come out against municipalities offering wifi or broadband services. Just the name of the report should trigger that it’s a Bell funded report, aimed to close down municipalities who want to offer Wifi services in underserved areas.

‘Not In The Public Interest – The Myth of Municipal Wi-Fi Networks’ Why Municipal Schemes to Provide Wi-Fi Broadband Service With Public Funds Are Ill-Advised”, February 2005 


And while all of these groups claim to be independent, non-partisan, or just ‘great guys’, there agenda is to get paid to trash the muni-deployments for the Bell companies who fund some/much/all of this campaign. (Without audits we can’t make any claims that every group was paid by the Bell companies or their affiliates.) That’s why one of the conclusions is the “negative impact on broadband competition” 

“The contributing experts identify several key concerns regarding these city-funded networks, including: (i) cost overruns that are unanticipated by the city and place the burden on taxpayers; (ii) the negative impact on broadband competition caused by municipal entry; and, (iii) questionable assertions regarding the ‘build it and they will come’ claim, since economic development is not  perceived as a guaranteed result of municipal Wi-Fi deployment.“

However, it is the combination of Issue Dynamics and New Millennium Research Council that gets the results. First, the problem:

“IDI's client, a large economic think tank needed to expeditiously release their study on the economic effects of broadband services to the U.S. economy to the widest possible media audience. The report authors did not work directly with media outlets and wanted to generate maximum exposure. The authors were also interested in ensuring that the report was seen by key public policy influentials.

And then, using lots of money, Bell money, this think-tank report got noticed, which, of course, was about how broadband would help America if only the laws were changed for the Bell companies. It has TWO Democratic presidential candidates fooled, (or on the take), plus was in 20 key industry journals. 

“4. Results IDI was able to provide the client with immediate support to finalize the report, host an event and generate significant earned media. The tele-news event and study release generated earned media from over 20 key industry journals and general circulation newspapers, including one radio broadcast on National Public Radio. The study was also cited by two Democratic presidential candidates as a way to reenergize the U.S. economy.”

The report was written by a third organization/think-tank/bell-funded group and had Issue Dynamics and NMRC helping out. 

1. Case Study Focus Issue Dynamics worked with the New Millennium Research Council (NMRC) to provide support and exposure for release of a seminal economic study by an economic think tank. This included recruitment of academic and industry experts to provide commentary, and generating earned media pick-up in key national trade journals and major newspapers.

Progress and Freedom Foundation, who’s major telecom and broadband funders have been the Bell companies, has been acting as proselytizer for their broadband deployments since the early 1990's. For example, in 1998 Progress & Freedom testified in front of the Senate,  hawking the Bells companies’ woeful-cries ---“Oh, regulation is still too much of a burden for us to invest”.
  Note: this was after virtually every state had been granted alternative regulations and the Bells’ overall profits were up 133% since 1992.

“First, the FCC should expedite its consideration of the section 706 petitions that have been filed by a number of local exchange carriers. Removing the regulatory impediments that are slowing investment in and deployment of digital broadband networks is an urgent national need that demands immediate attention.

This group also proudly stated it was part of the Powell's' transition team, when he became chairman of the FCC.
 

“PFF President Jeff Eisenach and Director of Communications Policy Studies Randolph J. May have both been named to the Federal Communications Commission Advisory Committee for the Bush-Cheney Transition.

“As members of the advisory committee, Eisenach and May will provide input on policy and institutional issues facing the Commission. Both Eisenach and May have written extensively on communications policy issues. On December 8, the Foundation released their co-edited book on FCC reform, “Communications Deregulation and FCC Reform: What Comes Next?”

What should bother the reader is that almost all of these think-tanks are non-profit groups who do not reveal their funding sources when their studies come out, or their direct relationship with the various Bell companies.

CASE STUDY: Outing “Consumers for Cable Choice” 


We all want cable competition, right? Well, you would think that a group called  “Consumers for Cable Choice” would be defending your rights and getting cable competition.

Sorry.  They are a bell-front who is trying to get the Bell companies to be able to offer cable services without serious obligations that cable franchise agreements require. However, they don’t make it easy to find out that they are funded by the Bell companies. 

"Our efforts to achieve our goal of competition in the cable television industry have been supported by telecommunications companies, including SBC (now AT&T) and Verizon, which seek to offer competitive video communications service. Our group members provide invaluable counsel and support as well."
 


Unfortunately, they have the money and control of the agenda, and we don't.  And if we are going to win, everyone reading this needs to come to grips with the deceptive side of the dark force.


First, the two principles are questionable as far as representing the public interest. 

· Robert K. Johnson, C4CC President, is one of the people that ran AT&T's fake consumer group, "Voices for Choices." SBC bought AT&T and he has a new job. 

· Jim Conran, C4CC Executive Director, is on the FCC Consumer Advisory Committee as some other group. — Why is the FCC not investigating this change? 

As of this writing, Teletruth is filing a complaint to remove Conran and others from the FCC Consumer Advisory Committee.

Then we have the “Board Members” and “Coalition Members” 

· Board Members: 

· http://www.consumers4choice.org/site/PageServer?pagename=boardmembers
· Coalition Members:

· http://www.consumers4choice.org/site/PageServer?pagename=members
Lots of Bell-Funded Groups Who have Worked with Issue Dynamics and APT. 


We just discussed APT and Issue Dynamic's Bell funding and how they have created various campaigns. To reiterate,  The Keep USF Fair Coalition wants to increase the Universal Service Fund that already adds 10% to long distance phone bills, and add it to VOIP. Worse, most of the groups were part of the "Calls Coalition", which raised the FCC Line Charge, which is on every local phone bill,  from $3.50 to $6.50, and is unmarked revenue to the phone companies.

These campaigns had groups that were supposed to be representing Hispanics, blacks, senior and the disabled. How is raising rates helpful to these groups? And why haven’t they joined in calling for an investigation into the USF and FCC Line Charge, which we consider to be unaudited phone companies subsidies?

However as we go through the Cable Choice members we find that many have been part of multiple APT and Issue Dynamics' campaigns including:

· The National Grange, (which is on the APT board)

· Consumers Alliance of the South East

· The League of United Latin American Citizens, (funded by Verizon and SBC), 

· American Association of Business Persons with Disabilities

· American Corn Growers Association

· World Institute on Disabilities


And money galore. According to the Indiana Business Journal,
  the group got at least $75,000 from Verizon, and also some money from SBC.

"Johnson acknowledges that CCC received $75,000 from Verizon and an undisclosed amount from SBC."

While LULAC got over a million from SBC.

"Another group in CCC's orbit, the League of United Latin American Citizens, last year received a $1 million grant from San Antonio-based SBC."

And each state also looks like it gets $75,000 to start its own astroturf group.
 

"Verizon spokesmen Richard Young acknowledged that one of the most active groups lobbying for change, a non-profit organization called the New Jersey Consumers for Cable Choice, actually was created with $75,000 in ‘seed money’ from Verizon." 

But if you want questionable, check out the other members.

· Electric Consumers' Alliance, is run by an attorney where Johnson worked.

"One of the groups, Electric Consumers' Alliance, lists its address as 135 N. Pennsylvania St. A phone call placed to the group was answered by an attorney at Bose McKinney — the law firm at 135 N. Pennsylvania St. where Johnson worked until a couple of years ago."

· The California Congress for Seniors,
 is funded by SBC and Verizon, among others. 

· The California Small Business Associations'
 primary sponsor is SBC. 

· The Citizens for Regulatory Access 
 was outed as a front group for the tobacco industry. 

"The group Bergland that represented, Citizens Against Regulatory Excess (C.A.R.E.), was a front group formed by the major tobacco companies to fight Prop. 10. They recruited Mr. Bergland, a figurehead in the Libertarian party, to head the group. The initial cost of creating and operating CARE was $2,320,000, and the cost was divvied up based on market share among the four principal member companies of the Tobacco Institute (R. J. Reynolds, Philip Morris, Brown & Williamson, and Lorillard)." 

And it gets a bit stranger. At first we couldn't figure out why this list of members had a large number of farm interests. Then we found: 

"The Alliance for Rural Television (ART) is a coalition of national farm and rural organizations working together to: educate members of Congress and the Federal Communications Commission about the impact of the digital television transition on America’s farm families, and empower its constituents to participate fully in the digital transition process to ensure they won’t be left behind. Its members include the American Corn Growers Association, the National Farmers Organization, the National Farmers Union, the National Grange, the Soybean Producers of America and Women Involved in Farm Economics." 

And why this is strange? Verizon nor SBC will ever roll out their fiber optic services in the rural areas. They are also a member of "Coalition for Smart Digital TV",
 with the National Consumer League. Sam Simon of Issue Dynamics is currently the Chairman of the League. 

That makes up a large part of the board.

Controlling of the Agenda, Even if You Have No Reflection in the Mirror.


If some of these groups are about as real as a $3 dollar bill, the problem is — They are being taken seriously and have the bucks and the ability to control the agenda.

The agenda in this case is the franchise fights, i.e., what the Bells want — Let the Bells go into any market to offer video services with no conditions to locations, services, etc..  Close down all municipalities while we're at it and shut down VOIP or any other services over
the networks we deploy, and let’s add new fees to Google or Ebay.

 It’s Infrastructure held hostage, 101. 

Consumers for Cable Choice is now working out of Indiana and is also in NJ, probably other cities. 


And how they play the game? 

In NJ Cable Choice did full color mailings and has a web site, which doesn’t identify Verizon as its funding source, as of December 2005.  

However, Cable Choice is also buying-off the common thought with putting out research from newly  'acquired' groups, and other researchers.

But their power is to overwhelm a meeting. For example, they controlled a panel at the recent annual meeting of the National Conference of State Legislatures (NCSL).

"During its annual fall meeting last week in Chicago, members of the National Conference of State Legislatures (NCSL) got an earful from analysts and advocacy groups about the problems associated with local franchise authorities (LFAs) and the related issue of "high price" among cablecos dominating the video business.

"In one of its public hearings during the annual session, the NCSL's Standing Committee on Communications Technology & Interstate Commerce heard about the ills of municipal governments handling franchise matters and complaints about cableco control from such groups as Institute for Policy Innovation (IPI), Consumers for Cable Choice (C4CC), the Alliance for Rural Television (ART, a C4CC member), the American Consumer Institute (ACI), the Phoenix Center for Advanced Legal and Economic Public Policy Studies and others."

In this case — All of these groups work for Cable Choice. The American Consumer Institute is a new creation. At its head is Steve Pociak, who is a former Bell company-economist. They also now use "the Phoenix Center", run by Larry Spivak, which used to actually be on the side of competition.

But it's way more insidious. Just Google the stories and see that even the New York Times improperly identifies the American Consumer Institute as an "independent” research firm. Steve Pociak is also "an affiliated expert for the New Millennium Research Council", the same group we previously discussed that is a creation of the Bell-funded lobbying/fake-grass-roots creator, "Issue Dynamics" 

And these reports are also picked look legitimate. Here’s two from Google finds:

· “More and More Bang for More and More Bucks - New York Times... than phone companies and Internet providers, said Steve Pociask, a researcher at the American Consumer Institute, an independent research group.

· “Stephen B - He is an expert for the American Consumer Institute, an affiliated expert for the New Millennium Research Council, an adjunct scholar for the Competitive….”


Then other fake/co-opted/Bell funded groups, such as and USTA, the Bells' chief lobbying group, or Pacific Research Institute, another member of the Cabal, will start quoting this information as if it was 'independent'.  Also from Google:

· United States Telecom Association: US Telecom Testimony on Video... The American Consumer Institute released a paper this week that finds that – “due to their reliance on television services for their information and news.
 

· Pacific Research Institute Technology Policy: Wanted: Government ...Because of regulatory barriers, it's been difficult for phone companies to enter the video market, and a new study by the American Consumer Institute shows...

The Dark Side is Very Powerful. 


Here's an interesting analysis by Larstan Business Reports.
  It shows how our friend Robert Johnson simply flipped the message once he moved over to the Bells’ side.

“Before: “Competition left in the hands of a Bell monopoly is not competition at all…Through anti-competitive tactics, the Bells have succeeded in stifling competition and maintaining their stranglehold on telecom consumers across the country.” – Robert K. Johnson, Consumer’s Voice press release, March 22, 2001

“After: “Companies that already have one franchise to operate networks should not be required to obtain a second franchise to offer video services. Telecommunications carriers already have the rights-of-way and franchises to reply and operate networks in each state where they are deploying their advanced networks.” – posted on CCC web site. 

“Explanation: The first statement is a clear endorsement of strict regulation of the Bells; the second one is against Bell regulation.

“Ironically, the Bells already had criticized CCC chief Robert K. Johnson, for being the leader of a fake front group. Verizon outed Johnson as a paid AT&T advocate before the merger. 

“Here are the words of a Verizon executive, in a newspaper letter to the editor, seeking to expose Johnson as a fraud. ‘Consumers’ Voice’… should really be named `AT&T’s Voice.’ At a recent National Conference of State Legislatures meeting, a representative from this group admitted that it is entirely supported by AT&T. Moreover, Consumers’ Voice has no state chapters or affiliates. Johnson actually is an AT&T hired gun.’” – William R. Roberts, president, Verizon Maryland, Inc., Cumberland Times-News, August 22, 2002.

“During these years, Mr. Johnson pretended to be a consumer voice, but was really a paid lobbyist on behalf of a corporate sponsor.

“In support of federal competition rules adopted by the FCC for the telephone industry (before the Bells later killed them), the organization said: ‘It's a great victory for consumers. Anything less would have been a catastrophe’.” – Robert K. Johnson, quoted in the article, ‘Local Callers Win Big,’ NY Daily News, May 14, 2002.

“Now that the position of its corporate sponsor has shifted, so too has the organization’s policy loyalties – although it continues to tell the world that it is a ‘consumers’ organization with a slight name change: ‘Consumers for Cable Choice’.  In actuality, it has become a Bell lobbyist, funding conferences, polls and publishing op-eds, supporting the Bell position that calls for special rules and exemptions to benefit only the Bells.” 

Involuntary Joining of the  NJ Franchise Campaign.
 

Even those who don't want to get involved with the franchise fight in New Jersey seem to be drawn into it. According to The Record, an number of New Jersey residence had their identities used as part of the Bell franchise fight. 

“’I never wrote any letters to anyone about cable TV --- no e-mails, phone calls, nothing,’ said Santomauro, a lawyer who practices in Hackensack. "And I never gave anyone permission to use my name. So why am I suddenly in the middle of this lobbying campaign?’

“It turns out Santomauro and at least two other people, possibly many more, are unwitting recruits in an expensive public relations war between New Jersey's traditional cable television providers and phone companies, such as Verizon, which promise more channels, lower rates and a host of new video services via a fiber optic network that will soon blanket the state." 

Hope Springs Eternal. 

At the end of Volume One, I leave you with a hope… maybe there’s a change in the wind. As of  January 18, a New Jersey Assemblymen has called for an investigation into Cable Choice.



“New Jersey Assemblyman John Rooney issued the following statement in response to Verizon's too-cozy relationship with New Jersey Consumers for Cable Choice and their inappropriate bait and switch tactics:



‘Today I request that the New Jersey Attorney General and the Board of Public Utilities launch a formal investigation into Verizon New Jersey's relationship with the so-called New Jersey Consumers for Cable Choice and whether Verizon has violated any laws with their inappropriate bait and switch tactics.’
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